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INTERNATIONAL MARKETING

Unit I (Z&TE 1)

Time : 3 Hours] [Maximum Marks : 80

2. Define International Marketing. How 1is : : :
Before answering the question-paper, candidates must

International ~ Marketing  different from ) )
ensure that they have been supplied with correct and

Domestic Marketing ? Bring out the benefits complete question-paper. No complaint, in this regard

of International marketing. 12
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will be entertained after the examination.

Note : Attempt Six questions in all. Q. No. 1 is
compulsory shall have ten short answer type

questions each question shall carry 2 marks.
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Remaining each question carry 12 marks
(2 to 11).
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Compulsory Question ( 3T&m& wgT)

1. Write short notes on the following : 10%x2=20

(a)
(b)

(©)
(d)

(e)

Z-51574

What is Global Trading ?

What do you mean by cross border
merger ?

What is Multinational Marketing ?
Describe pricing in the context of counter
trade, International trade.

International distribution logistics.

2

(f) Warehousing in context International
Distribution.

(g) What do you mean by trade fairs and
exhibitions ?

(h) Write a short note on International
promotion mix.

(1) International promotion Campaign

() International Marketing with ethics in

brief.
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Unit V (&2 V) 3. What do you mean by International Marketing

‘ ‘ ‘ Environment ? Describe type of International
10. What 1s International Marketing ethics ?

Marketing Environment. 12
Expalin in in detail. 12
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11. What are emerging trends in International

Unit 11 (T2 11)

Marketing. 12
Hae fawm o Sad gy wem w € 2 4. Explain the main product strategies in the
context of international marketing. 12
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H AT HIfST |

5. What do you mean by price quotations ?
Explain various payment terms in context of
international marketing. 12
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Unit III (3T 1)

6. What do you mean by physical Distribution ?

Discuss the main areas in the management
of physical Distribution in International

Market. 12
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Explain warehousing and transportation as main
function of Physical Distribution in
International Marketing. 12
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Unit IV (3&TE 1V)

8. What do you mean by promotion of product

in the international marketing ? Explain direct
mail and sales literature as mode of
communication in international marketing. 12
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Explain trade fairs and exhibitions as a tool of
sales promotion in International marketing. 12
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