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2. Define business research. Also explain its 51005
nature and scope. 12 M.Com. EXAMINATION, 2026
HGHE  STIEEM b Uenfim i | g (2022-23 Onwards)
0 Td el o ere wif (Second Semester)
Or (swram) (Re-appear Only)

_ RESEARCH METHODOLOGY
What are the different types of research

designs ? Time : 3 Hours] [Maximum Marks : 80
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Before answering the question-paper, candidates must
ensure that they have been supplied with correct and
Unit [ T8 11 Y PP

complete question-paper. No complaint, in this regard

3. Explain the key differences between probability will be entertained after the examination.

and non-probability sampling methods. 12 Note : There are six questions in all. Q. No. 1 is

goeral 3R g e fafre & compulsory having ten questions of 2 marks
T g AR T FifT | each. Q. Nos. 2 to 6 have internal choices
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and attempt one question from each Unit
for 12 marks each.
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1. (a) What do you mean by business

research ? 2
SEHE FATEUE Y S N HWeW © 2

(b) Write nwo importance of business

research. 2
Edas SEIH % 4 Hed farfEu |
(¢) Explain sampling distribution. 2

TARLT faaor wl FEERd |

(d) What do you mean by central limit

theorem ? 2
H W YT Y Y R 9uEd © 2
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(e)

6y

€3]

(h)

(1)

)

What is unstructured questionnaire ? 2
ST At T ?
Explain pilot testing. 2
T THE H SHEEd |

What do you mean by partial correlation
analysis ? 2
A HWeory favawn 9 W M
e § 2

What is rank correlation ? 2
& wewmry w od 2

What do you mean by Mann-Whitney

test ? 2
TH-fegedt wlgor 9§ o9 o 9uwd © ?
Explain Report format. 2

e yey we wifsw |
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Or (3erE)

Explain, how to ensure the wvalidity and
reliability of data collected through

questionnaires.

FaAEY T geEe & Hiemm | TRA fRu g
2 & dyar iR favaedar #9 giafvea
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4. Discuss the relationship between correlation
and regression. How do they complement each

other in data analysis ? 12

Heursry R gfqmed & o9 gy w9l
HIGT | ST fovawon § o TH W ® TH
&Y g ?

Or (3erE)

Explain multiple regression analysis in detail.
Provide an example of how can it be used in

business research.
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Unit IV
ThTE IV
What are the advantages and limitations of
ANOVA ? 12
e % ®Ee eiR dmd €2
Or (3te@r)

A researcher wants to compare the satisfaction
levels (on an ordinal scale) between two
customer groups. Describe, how the Mann-
Whitney test could be applied.

wF W € TR W @ A9 e #
W (HHE W W) KT qEN BT =
2 | ool wifw fe T-feeht whem &9
o TR S owWe@r ©
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Unit V

THE V

6. Discuss the ethical considerations in writing

and presenting a research report. 12

wh vy fOe faed o wmE we 0 sfew
el W == Sive |

Or (3erE)

Explain the significance of referencing for
academic integrity and how it impacts the

credibility of a research paper ?
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