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Before answering the question-paper, candidates must

ensure that they have been supplied with correct and

complete question-paper. No complaint, in this regard

will be entertained after the examination.

Note : Attempt Five questions in all, selecting one

question from each Unit. Q. No. 1 is

compulsory. All questions carry equal marks.
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Unit IV  ( IV

8. Explain in detail International Distribution

Channels.

9. What is Advertising ? Explain the advertising

strategies adopted by MNCs in International

market.

MNCs 
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1. Write notes on the following :

(a) International Market

(b) Marketing Mix

(c) Market Segmentation

(d) Distribution Channels.

Unit I  ( I

2. What is International marketing ? Explain it

with its nature and benefits.

3. Write a note on basic mode of entries in foreign

market with example.

Unit II  ( II

4. Write a note on process of Marketing Planning

for International market.

5. Write notes on the following :

(a) Market Segmentation

(b) Market Targeting.

Unit III  ( III

6. What is International Product Mix ? Explain in

detail.

7. Write a note on PLC for International Market.

PLC


