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5. Discuss how Al-powered chatbots, sentiment

. . . Time : 3 Hours] [Maximum Marks : 70
analysis, and recommendation engines are
transforming customer engagement and brand Note : Attempt Five questions in all. Q. No. 1 is
management. What challenges do marketers compulsory. All questions carry equal
marks.

face regarding privacy and ethics in Al-driven
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(1) Explain the key applications of Al in
marketing with examples.

(1) How does Al help in talent acquisition
and recruitment processes ?

(iv) Explain the use of Al i accounts payable/
receivable and financial reporting.
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Discuss the emerging trends in Artificial
Intelligence and their impact on the corporate
world. 14
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Critically examine the various strategies for
Al adoption in businesses. What are the key
challenges organizations face during Al

implementation ? 14
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Discuss the various applications of Artificial
Intelligence in Marketing and Advertising. How
has Al changed the way companies understand
customers, create campaigns, and measure

ROI ? Explain with real-world examples. 14
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6. Explain the major applications of Artificial

Intelligence in Human Resource Management
(HRM). How 1is Al transforming talent
acquisition, employee onboarding, performance
management and retention strategies ? Support
your answer with examples.
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7. "Al 1is redefining leadership and change
management.” Elaborate on this statement.
Discuss how Al tools help leaders in decision-
making, workforce planning, employee
engagement and successful organizational
change ?
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Discuss the key applications of Artificial
Intelligence in the Finance function of
organizations. How 1s Al transforming financial
planning, reporting, auditing and
decision-making processes ?
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9. Critically analyze the impact of Al on the

future role of finance professionals. Will Al
replace finance managers or augment their
capabilities ? Discuss ethical issues, data
privacy concerns, and regulatory compliance

in Al- powered finance.
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