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M.B.A. (NEP 2020) EXAMINATION,
5. What are the stages of buying process ? Discuss 2026

the strategies, companies use at each stage of
(Second Semester)

the buying process. 14
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Before answering the question-paper, candidates must

ensure that they have been supplied with correct and

Unit ITI (318 111 )

complete question-paper. No complaint, in this regard

6. What are the pros and cons of branding the will be entertained after the examination.
product ? What branding decisions are taken by Note : Attempt Five questions in all, selecting one
marketer while selecting the brand name ? 14 question from each Unit. Q. No. 1 is
s S STET wE % o ek weE compulsory. All questions carry equal marks.
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1.

Compulsory Question ( 3TFard wy=)

Write notes on the following : 4x3.5=14
(a) Marketing Myopia

(b) Concentrated target market strategy

(c) Labelling

(d) Network Marketing.
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UnitI (3&TE 1)

Why the study of demographic environment is
important for companies ? What are the
challenges posed to marketers by the current
marketing environment of India ? Explain with

examples. 14
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What do you mean by ethics ? How CSR, ethics
and sustainable development are intertwined in

marketing ? 14
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Unit IT (313 11)

What do you mean by marketing mix ? How
decisions regarding all the elements of
marketing mix contribute to the growth of

business ? 14
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9. What is the importance of channels of 7. How pricing objectives are framed ? Discuss
distribution ? State the various steps in designing the different pricing strategies at different stages

the distribution channel system. 14 of PLC with the help of suitable examples. 14
4 ?
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UnitIV &2 IV)

8. Discuss the growth of green marketing in India.
How companies are implementing the green
marketing strategies ? Explain with suitable
examples. 14
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