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How does the marketing environment affect

the marketing strategies ? 14 55153
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Marketing Management

4. Define marketing research and explain the

) , , Time : 3 Hours]| [Maximum Marks : 70
scope and steps involved in the marketing
research process. 14 Before answering the question-paper, candidates must
FAUUR TG B R T At froE ensure that they have been supplied with correct and

complete question-paper. No complaint, in this regard
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will be entertained after the examination.

Note : Attempt Five questions in all. Q. No. 1

5. What is Consumer Buying Behaviour ? Explain (Section A) is compulsory. Attempt four

the various participants and stages of the more questions from Section B, selecting
consumer buying decision process in business one question from each Unit. All questions
markets. 14 carry equal marks.
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Section A
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1. Write short notes on the following : 7%x2=14

(a)
(b)
(c)
(d)
(e)
()
(2

Holistic Marketing

Role of IT in marketing
Positioning

Branding

Product line pricing
Advertising

Zero-level Channel of Distribution.
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Section B
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Unit I (3&T2 1)

2. What is Marketing ? Explain the evolution

and ethics in Marketing. 14
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Unit I1I (Z&TE 1II)

6. (a) What do you understand by Product and

Brand Decisions ? Explain in brief.
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(b) Discuss the role of packaging and
labelling in market development, with
suitable examples. 14
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7. Explain the various methods of pricing. What 9. What is a channel of distribution ? As a

are the factors to be considered before setting marketing manager, what factors would you

consider to select a distribution channel ? 14
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prices ? 14
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Unit IV (3&TE 1V)

8. What do you mean by the term ‘Promotion
Mix’ ? Discuss the different components of
the promotion-mix with their relative
advantages and disadvantages. 14
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