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Before answering the question-paper, candidates must
ensure that they have been supplied with correct and
complete question-paper. No complaint, in this regard
will be entertained after the examination.

Note : Attempt Six questions in all, selecting one
question from each Unit. Q. No. 1 is
compulsory.
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Or  

Define marketing research and explain the steps
involved in the marketing research process.

Unit III  III)

4. Describe the various stages involved in the new
product development process. 12

Or  

Define product and explain the classification of
products in detail.

Unit IV  IV)

5. "Pricing is a crucial element of marketing mix."
Discuss. 12
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1. (a) Define Marketing Management.

(b) Define Societal Marketing Concept.

(c) Define branding.

(d) Write any two functions of labelling.

(e) Define consumer behaviour.

(f) What is a market segment  ?

(g) Define marketing research.

(h) What is demand and based pricing ?

(i) What is product mix width ?

(j) What are the features of rural marketing ?

10×2=20

Unit I  I)

2. "Selling focuses on seller's needs, whereas

marketing focuses on customer needs." Explain

this statement. 12

Or  

Define marketing mix and explain its elements

in detail.

Unit II  II)

3. Discuss the concept of market segmentation.

Explain its bases in detail. 12
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Or  

Explain the services provided by wholesalers to
manufactures and retailers.

Unit V  V)

6. What is Production Mix ? Discuss the factors
affecting production mix decisions. 12

Or  

"Ethics in marketing leads to long-term success."
Discuss.



Or  

Explain the services provided by wholesalers to
manufactures and retailers.

Unit V  V)

6. What is Production Mix ? Discuss the factors
affecting production mix decisions. 12

Or  

"Ethics in marketing leads to long-term success."
Discuss.




