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5. Describe the marketing strategies to overcome B.T.M. (NEP-2020)
limitations in tourism marketing. EXAMINATION, 2026
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' . ' ' Before answering the question-paper, candidates must
6. What is selling in tourism marketing ? How ] )
ensure that they have been supplied with correct and

does it influence customer decisions ? complete question-paper. No complaint, in this regard
ey fATE B e o Y 2 U8 e # will be entertained after the examination.
fofl w1 w9 yenfoa et € 2 Note : Attempt [ive questions in all, selecting one

question from each Unit. Q. No. 1 is

7. Describe various types of tourism markets and compulsory. All questions carry equal marks.
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Compulsory Question ( 3TE= w9)

1. Answer all questions briefly :

(1)
(i)

(iii)
(iv)

v)

(vi)

(vii)
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Define tourism marketing.

Mention any two characteristics of tourism

products.
What is green marketing ?

Name any #wo challenges in tourism

marketing.

Write two promotional tools used in

tourism.

What is market segmentation ?

Mention one advantage of using marketing
mix.
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Unit I (38 1)

2. Explain the nature and scope of tourism

marketing.
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3. Explain the importance of developing marketing

mix in tourism.
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Unit I1 (Z&TE 11)

4. Explain the issues related to perishability and

inseparability in tourism marketing.
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Unit IV (Z&TE IV)

What are pricing strategies in tourism ? Explain

with examples.
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Describe the role of brochures, events and

cinema in tourism promotion.
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Unit IV (Z&TE IV)

What are pricing strategies in tourism ? Explain

with examples.
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Describe the role of brochures, events and

cinema in tourism promotion.
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