UnitIT (32 I1)

4. Write notes on the following : 16
(a) Perishability and Non-Perishability

(b) Ownership and Non-Ownership in Tourism

Services.
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5. Describe the marketing strategies which
overcome limitation in Tourism Marketing ?
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6. Explain the concept and nature of Tourism
Product. Justify that tourism destination is a

toursm Product itself. 16
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Before answering the question-paper, candidates must
ensure that they have been supplied with correct and
complete question-paper. No complaint, in this regard

will be entertained after the examination.

Note : Attempt Five questions in all, selecting one
question from each Unit. Q. No. 1 is

compulsory. All questions carry equal marks.
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1.

Compulsory Question ( 3TFard wy=)

Write brief notes on the following : 8x%2=16
(a) Incredible India-a marketing Campaign.
(b) Local Bodies in Tourism

(c) NGO in Tourism

(d) Niche Marketing

(e) Marketing Mix

(f) Homogeneity in Service Marketing

(g) Marketing Communication

(h) Tourist Buying Process.
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2. Explain the concept of Social Marketing.

Describe about the participants of socially
responsible Marketing and their roles in the
marketing of tourism products and services.
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Discuss the Non-Governmental Organization in
Tourism. Analyse their roles in the development
and marketing of tourism products and services.
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7. Write in detail about the Product Life-Cycle

(PLC). Apply the concept of PLC on Shimla as

a tourism Product. 16
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What is promotion Mix ? Write about the
components of promotion Mix and factors

affecting promotion mix in Tourism. 16
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Discuss the different promotional tools in

Tourism. 16
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7. Write in detail about the Product Life-Cycle

(PLC). Apply the concept of PLC on Shimla as

a tourism Product. 16
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What is promotion Mix ? Write about the
components of promotion Mix and factors

affecting promotion mix in Tourism. 16
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Discuss the different promotional tools in

Tourism. 16
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