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Unit I1I (3&RT2 I1D)

What is 'Personal Selling' ? What are its merits

and limitations. 14
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Explain the differences among personal selling,

salesmanship and sales force management. 14
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Unit IV (3&TE IV)

What is prospecting in Personal Selling

Process ? 14
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Explain the importance of sales manual in

personal selling. 14
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ADVERTISING AND PERSONAL SELLING

Time : 3 Hours] [Maximum Marks : 70

Before answering the question-paper, candidates must
ensure that they have been supplied with correct and
complete question-paper. No complaint, in this regard

will be entertained after the examination.

Note : Attempt Five questions in all, selecting one
question from each Unit. Q. No. 1 is

compulsory. All questions carry equal marks.
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(Compulsory Question)
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1. Answer the following in brief : 7x2=14
(a) Give characteristics of an effective
advertising.
(b) What is an advertising budget ?
(c) What is headline in advertising ?
(d) What is advertising appeal ?
(e) What are limitations of personal selling ?
(f) Features of Buyer Seller Dyad.
(g) What is pre-approach in personal selling ?
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Unit I (3&TE D)

Explain the concept of advertising. What are
the objectives of advertising ? Give some

suitable reasons in support of your answer. 14
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What ia advertising ? Explain the Economic
Aspects of Advertising. 14
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Unit II (&8 II)

Explain Determining Advertising Message and

its objectives. 14
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Explain Advertising Agency and Client
Relationship in detail. 14
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