
(1-13/4)

No. of Printed Pages : 04 Roll No. .......................

52246

B. Com. Gen., Hons. and Voc.

EXAMINATION, 2026

(Fourth Semester)

(Re-appear Only)

ADVERTISING

BC-406 (i)

Time : 3 Hours] [Maximum Marks : 80
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Note : There are Nine questions in all. Q. No. 1 is
compulsory having five questions of total 20
marks. Q. No. 2 to 9 has choice and shall
carry 15 marks each. Attempt any four
questions from remaining Q. Nos. 2 to 9.
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7. Explain the structure and functions of advertising
department in an organization.

8. What is consumer behavior ? Explain factors
influencing consumer buying behavior in
advertising.

9. Discuss the concept and benefits of measuring
advertising effectiveness.
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1. (a) What is promotion mix ?

(b) Define e-advertising

(c) What is copy writing ?

(d) Write any two functions of advertising
agency.

(e) What is post-testing ?

2. Discuss advertising process in detail. Explain
various stages involved in developing an
advertising campaign.

3. Differentiate between advertising and publicity.
Explain economic, legal and ethical easpects of
advertising.

4. Explain advertising objectives. Discuss
DAGMAR approach with advantages and
limitations.

DAGMAR

5. What are advertising appeals ? Explain different
types of appeals used in advertising.

6. Discuss media scheduling. Explain factors
affecting selection of advertising media.
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