5. Explain in detail : 15 No. of Printed Pages : 05 Roll No. .......cccuveeuneeneee.

(a) Undifferentiated marketing strategy
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(b) Differentiated marketing strategy
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Unit I (372 1) FUNDAMENTALS OF MARKETING
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6. What 1s consumers behaviour ? What are
the different determinants of consumer Time : 3 Hours] [Maximum Marks : 80
behaviour ? 15 ; ; :
Before answering the question-paper, candidates must
SUAF TR F T 7 SYHHT FEER ensure that they have been supplied with correct and
fafe=r fraienl &1 =men wifsg | complete question-paper. No complaint, in this regard

will be entertained after the examination.

7. Explain the process of test marketing by giving

an example. 15 Note : Attempt Five questions in all, selecting one

TheT U (Test Marketing) i Wfsham @l
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question from each Unit. Q. No. 1 is

compulsory.
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Compulsory Question ( 3TE= w9)

1. @)

(i)

(iii)

(iv)

v)
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Selling vs. Marketing.
fosrar sm fauom

Define product mix.
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Differentiate between shopping products

and speciality products.
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Four characteristics of a good label.
I3 dad w =R favan fafew |
Explain penetration price strategy. 5x4=20
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Unit I (38 1)

2. “Marketing begins before production and
continues even after sales.” Discuss. 15
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3. Define marketing concept. Explain different
concepts of marketing. 15
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4. Why 1is it necessary to scan a marketing
environment ? Explain external forces of a
marketing environment. 15
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Unit IV (Z&TE IV)

8. What do you mean by product life-cycle ?

Explain its various stages. Is there any utility of

it to the marketing manager ? 15
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What are the factors influencing pricing ?

Explain the pricing procedure. 15
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Unit IV (Z&TE IV)

8. What do you mean by product life-cycle ?

Explain its various stages. Is there any utility of

it to the marketing manager ? 15
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What are the factors influencing pricing ?

Explain the pricing procedure. 15
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