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Compulsory Question ( 3T&m& wgT)

Attempt the following in brief :  4x3.5=14

(a) Explain the Modern Concept of
Marketing.

(b) What i1s marketing mix ? Explain
elements of marketing mix.

(c) What i1s Product line decision ? Give
example.

(d) What are the functions of Wholesalers ?
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Unit I (Z&TE 1)

What is marketing ? Also discuss about Holistic
marketing. 14
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What is the role of ethics in marketing ? Also
features of ethical marketing. 14
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Unit II (3T 1)

Explain marketing Research. Also its Scope
and Techniques. 14
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Explain the meaning and Importance of

consumer Behaviour. 14
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Unit III (3T 1)

Define brand name and explain the
characteristics of a good brand name. Give
some examples of brand. 14
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