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5. What is Product Positioning concept and tools ?

14 (Second Semester)

PRINCIPLES OF MARKETING
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Before answering the question-paper, candidates must

Unit I1I (T8 1II)

ensure that they have been supplied with correct and

6. What are the stages of the product life-cycle ? complete question-paper. No complaint, in this regard

will be entertained after the examination.

Also what impact on sales and profit during

different stages. 14 Note : Attempt Five questions in all. Q. No. 1

(Section A) is compulsory. Attempt four
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more questions from Section B, selecting
one question from each Unit. All questions

Tedl € ? carry equal marks.
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Section B (@Ug ‘&')

Section A (@UE ‘at') 2. Discuss about evolution of marketing and

importance of Marketing. 14
1. Write notes on the following : 4x3.5=14 : 2 . s F & -
. . ey
(a) What is Holistic Concept Theory ? Give o= |

an example of a holistic concept.

(b) What is Target Marketing ? 3. What is Marketing ? What is the core concepts

o of marketing ? 14
(c) Define product decision concept.
. . . fauom Fm 2 2 faUvm #1 ga SEumon @
(d) What is Adapting Price ? N
?
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SEMRON H TEH 3TN AT | 4. What is the concept of segmentation ? What

(%) @ famE @ g 2 are basis of market segmentation ? 14
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7. What do you mean by branding and also

describe types of branding. 14
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Unit IV (3&TE 1V)

8. What is pricing and internal and external

factors which influencing pricing decision ? 14

g frufor ok qog frufor fofa w0 genfaa
FE TR AANE R TR ERE ' T ?

9. What is principles of marketing promotion

decision and role of its in marketing ? 14
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O 0 0, 0 0 0 0
0.0 0.0 0‘0 0‘0 0’0 0’0 0.0
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